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MY CURIOUS CAREER:
INTRODUCTIONS
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“Would you tell me, please,

E  which way | ought to go from
I o here?”
“That depends a good deal
3 A on where you want to get to,”
. said the Cat.
‘I  dont much care
b, where—" said Alice.
“Then it doesn't matter which
* way you go,” said the Cat.
“—so long as | get somewhere,”
Alice added as an explanation.
“Oh, you're sure to do that,”
said the Cat, “if you only walk long

enough.”
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‘Would you tell me me, please, which way | ought to walk from here?’
‘That depends a good deal on where you want to get to’, said the Cat.

‘1 don’t much care where-’ said Alice.

‘Then it doesn’t matter much which way you walk,” said the Cat.
Lewis Carroll, Alices’s Adventures in Wonderland, ch6
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‘As a teacher | will be working towards empowering autonomous
students. | wish to create stimulating learning experiences for them, to
encourage a sense of wanting to learn and take responsibility for that
learning, to create independent thinking and acting students who can
get the most from education as well as the rest of their life.” PGCE log

Image: Oddity Magazine. MUA Josie Chan, LCF
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IN CURIOUS TIMES:
WHAT SHOULD WE TEACH?
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ha Radclyffe-Thomas, HEA National Teachi
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hierarchies

Gudykunst, (1998)
Radclyffe-Thomas, 2015)

‘The less we know about the world,

the less we want to interact with it’

(Harvard Business Review, 23 November 2016)

Dr Natascha Radclyffe-Thoma

REATIVITY?

Field

Curiosity and
open-mindedness
are increasingly |
critical

PwC (2015)

Image: Graham Fan, Found:
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CURIOSITY:
ABOUT OTHERS & ABOUT OURSELVES

Internationalising Sojourning

The integration of an
international or intercultural
dimension into all of the activities
of a unlver5|ty OECD (1999)

intercultural understanding
(Byram & Fleming 1998)

The arts prowde a medlum through WhICh the 2 key elements of Intercultural
Communication Competence may be developed:

namely gaining appropriate knowledge of and attitudes towards other cultures

and questioning assumptions about one’s own culture
Byram (1997) Fleming (2006)
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TEACHING CURIOSITY:
METATHINKING IN INTRO TO

THE HANDBAG LOVERS GUIDE TO:
BRAIN SCIENCE

‘My favourite topic was
neuroplasticity... learning
how adaptive our brains
function. | learned if one does
something differently or
desires to do something
differently, all it takes is our
brain to create a new
pathway... | found this lecture
very relevant to our current
and future academic work ’

‘I am really enjoying reading
people’s reflections. Some of
them are written like stories
and it is so interesting to see
how everyone is approaching
this experience differently ’




Dr Natascha Radclyffe-Thomas, HEA National Teaching Fellow
— UAL Senior Teaching Scholar
ual: g ‘ Bf«sw . ¢

""""""""""""" TEACHING CURIOSITY:
THE GLOBAL CLASSROOM

WHYS:
Cultural capital
Social engagement
Co-creation of learning
International peer network
Collaborative & cross-cultural teams
Focus on majority to ‘internationalise at home’ COIL (deWit, 2013 )

City University Hong Kong: using digital technologies to deliver learning in an engaged and global manner

London College of Fashion: developing curricula which is culturally diverse, enriched by strong and focused
partnerships with peer institutions across the world

LASALLE College of the Arts Singapore: teaching philosophy emphasizes idea generation and new interpretations of
creative disciplines
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Bes TEACHING CURIOSITY:
INTEGRATING ONLINE-OFFLINE
YEAR 1 FASHION BRANDING UNIT

university
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= london
fondon college
of fashion

HOWS:
Facebook
Specified contact points
Blended student-generated content
Capitalising on students’ social & cultural knowledge
Engage students in their discipline at a global & local level

Hey Crew RER 7 Week 7 — Fashion hotspots + digital fashion sites LCF_B3_Vietnam_MaryK.pdf
I'enéstnty ) I'm a first year BA Fashion Marketing 1. Central POF
College of Fashion i1, § Personal interests of There are lots of fashion brands and business centers located in Central u Download Preview Upload Revision

HK, thus it is easy to find lots of ladies and gentiemen with smart and
elegant casual wearing on street. ... See More

socialising § ¥ ® and the media " [@X | wou
Paris s or New York &, maybe even Australia! T|
routes | could take and | am taking my first yeart |
to further: buying, magazine editorial work, PR, €
want to be in ten years time, just so long as I'm li
| please and just live it up! ©/&0

@ Like W Comment
[+ K]

Koéextdo | am writing for group 3A of CityU. Your analysis of Mary Katrantzou
LR is very briliant. The bank audit's part lets us understand its market being

luxury and high luxury by their creative designs. More important, the

moodboard is very colorful! | like it very much. Thank you for telling us about

this brand.

Like - Reply - © 1 9 March at 05:39

& XDEXMXN Hi there,
We are Fashion students from RMIT Vietnam University. We from group 8 of
the Fashion and Textiles Merchandising Management class.

Peace out (]

We love your excellent collection of images to represent each point in your
presentation. Especially your mood board, it well-represents the brand. And
through your presentation, we were able to understand very clearly about the
brand, from its identity, market level to its current strategy.

And we think Vietnam would be a potential market for your brand. Since there
hasn’t been a brand that focuses on print here yet (This could be your USP!).
We would like to give you guys some recommendations to make your plan
more convincing:

With regards to the brand Armani
please comment on:
Product, Place, Price and Promotion
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TEACHING CURIOSITY:
INTERNATIONAL PEER REVIEW

Hi, my team, s . and | are from Lasalle
College of the Arts, Singapore. We are working on the brand YUMUMU and
attached is the brand audit. Thanks!

Studio 1B_Week 7_Brand Audit_Yumumu_Version 2.pdf

Download Preview Upload Revision

Like ¥ Comment

5 people like this. v Seen by 180

View 3 more comments

The name of Yumumu, gives me the impression with playful
feeling. But looking to its products, they are chic and modern. | believe this
brand would draw lots of attention from the young ladies especially those who
chase for minimal fashion and have fin... See More
March 22 at 2:05am - Like

Hey what's up - First off | love the presentation it is very
. coherent with YUMUMU's product. | believe the brand has the ability to fit into
the trends that peopie are interested in Hong Kong. | wouldn't say the
mainstream market in Hong Kong would be ... See More
'-‘,"‘. At S:39am lee

- » | think it was very creative of you to have come up with your
brand name like that. | like your designs as well. Looking through your
presentation, there are aiready at least two of your designs | would want to
wear! | think your shop will suit well in places like Central and | agree with
William, at Sheung Wan where unige fashion styles and garments of a higher
quality would work best.
April 26 at 6:16pm * Like

(U Natascha Radclyffe-Thomas

23 February at 13:45

Seminar discussion- Global Fashion: 2. Which items would you consider
‘world fashion'?
18 Comments

e Like W Comment

(U N atascha Radclyffe-Thomas

‘ 23 February

Seminar discussion: Global Fashion. 1. To what extent do you think there is
global fashion i.e. people wear the same fashions around the world.

at 13:44

13 Comments

Hi, this is ¥axioexand I'm posting our Esprit's mood board on behalf of
Group 3B (CityU).

Esprit was established since 1968 in San Francisco and it has been
aspiring to be the best casual fashion brand among all. With its efforts,
Esprit has expanded its presence to 40 countries and Hong Kong is one of
its headquarters. Esprit provides trendy and comfortable collections and
accessories for women, men and also kids. What's more, it hopes that
people will feel good and thus loo... See more

y Like W Comment

004

View 11 more comments

TEE 0006 We love the moodboard that you've presented- the colour scheme
! is very visible and gives us a great understanding of the brand identity.
However, maybe include a little more information on the promotional
strategies of the brand?
Like - Reply - @ 1- 9 March at 14:39 - Editec

I X)ouuxxu Group C4: A good information about the brand, but there is less
E&“ | information of the products and the target customers, and the mood board
shows clear concept to know about the brand identity.
Like - Reply - @ 1 9 Marc

h at 14:40 * Edited
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TEACHING CURIOSITY:
THE GLOBAL CLASSROOM

| HE GLOBAL CLASSROOLE
- brought geographlcally '"
diverse students together to g&7._ .
look at both global and local ©
fashion marketing
~ communications -

Global classroom London-Hong Kong-Singapore. Animation by Patience Nottingham, CSM
https://www.youtube.com/watch?v=GQ K31ggBSw
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TEACHING CURIOSITY:
SELF-REFLEXIVE SPACE

‘...it is really interesting and different to be able to interact with students from other
universities with similar interest. This is because | am able to see different
perspective and their view of fashion as well as how they approach their work!

‘Communication is key especially to create... connection and promote acceptance.
Facebook due to its ability to allow informality with diction and language style
allows one to feel a sense of comfort and reduces the pressures of a university or

school environment’

‘The experience is eye-opening as students from London and Singapore are experts
of their own cities and their posts and comments are insightful, which just can’t be

replaced by performing Google search’
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TEACHING CURIOSITY:
YEAR 2 CONSUMER BEHAVIOUR UNIT

FATIT'S LIKE TO STAND

EMPATHY: FEELING W
ELSES
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TEACHING CURIOSITY:
COMPARATIVE ANALYSIS

Brief: you are a fashion marketing consultant working for a range of clients that
operate internationally. Your client needs fashion intelligence on a specific fashion
consumer segment and your task is to research and analyse consumer motivations
and behaviours in two countries in order to produce a consumer behaviour fashion

insight report.

Explicit pedagogic objective to consider markets beyond those that are
homogenous or too similar to the home culture (Killick & Dean, 2013 )

Image: lecture slide Dr Paul Marsden
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URIOSITY:
R CULTURES

TEACH
EXAMINI

‘Culture as a concept is like @ arsed in '\ ot always appreciate
this power until we encounter a different envirom suddenly many of
the assumptions we had taken for granted about the clOtHes we wear, the food we
eat, the way we address others and so on no longer seems to apply’

Solomon et al, 2006:499 qin Qin pendant, Qeelin Image: lecture slide Dr Natascha Radclyffe-Thomas
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TEACHING CURIOSITY:
A CURIOUS BRIEF
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Which consumer segment did you choose to research and why?
“Young urban professionals; it is now the most powerful consumption group.’
‘Luxury, | find it interesting’

‘Silver spenders, because it is a segment | know little about and wanted to explore’
‘Ethical, because I’'m ethical’

Which 2 locations did you choose to research and why?

‘UK because | study here. Italy because it’'s my home country.’
Japan because | have friends there. UK because | know it well.’
‘UK — I live here. UAE — big scope for luxury.’

‘China/USA — biggest markets in the world.’

‘The Philippines and China. | am curious to find out more about them’
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TEACHING CURIOSITY:
A CURIOUS BRIEF
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What are the most interesting/surprising things you discovered about your own and
other cultures?

‘That culture is actually a key factor in influencing consumer behaviour’

‘How similar Singaporeans and British are instore...”

‘That | am a typical customer.”

‘Techinical facts and data.’

What is the most interesting/surprising thing you have discovered about yourself by
working on this project?

‘I would rather do things aiming to perfection or not do them at all.”

‘How much I didn’t know about my home country.’

Although | love learning history, language and culture of other countries, | haven’t
known much about them when it comes to fashion industry.’

‘I am very interested in learning about my curiosity in how certain segments purchase
stuff”’

‘I can’t think of anything, this course was interesting but | don’t see how | would have
discovered anything about myself through it?’
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TEACHING FOR CU RIOSITY:
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The challenge of providing an effectlve art and
design education is as much about creating a
culture as it is about designing a syllabus

(Fleming, 2006)
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Beginner’s
mind
approach

Examine
assumptions

Warren Berger, Harvard Business Review,
11 September 2015
.
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TEACHING FOR CURIOSITY:
TAKEAWAYS

Ny-lon-kong

‘Csikszentmihaly (1999) argued that creativity often exists
at the confluence of cultures- something which occurred
historically in trading ports but now exists in higher

education institutions...’
(Radclyffe-Thomas, 2015)
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