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http://thinkergy.com/archetypes-and-your-brand/

* Words, texts, e 2-D Paintings,

books, essays posters,
written and photographs,

spoken + audio graphics

Verbal

* Applications,
progammes, word-
processing, hyper-
texting, blogging,
social media




REFLECTION

"THE CAPACITY TO REFLECT ON
ACTION
SO ASTO ENGAGE IN A
PROCESS OF CONTINUOQUS
LEARNING"

(SCHON, 1983:102-104).

% METACOGNITION

B ‘THINKING ABOUT
THINKING’

(FLAVELL, 1979)

1) DECLARATIVE KNOWLEDGE
& ABOUT THE SELF AND STRATEGIES;

2) PROCEDURAL KNOWLEDGE
ABOUT HOW TO USE THOSE SAME
STRATEGIES; AND

3) CONDITIONAL KNOWLEDGE
REFERRING TO WHEN AND WHY
SOMEONE WOULD USE THEM





https://www.telegraph.co.uk/tv/0/brienne-tarth-gwendoline-christie-actress-plays/



https://wallpapercave.com/wp/FFFBVHY.jpg



https://rarehistoricalphotos.com/princess-diana-aids-1991/



http://www.archetypesinbranding.com/reviews/
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http://secrettruthoflife.com/2018/02/15/secrets-shadow-boxing/



http://petersis.com/books/the-conference-of-the-birds/
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the Jester

Core Desire: to five in the moment with full
enjoyment

Goal: to have a great time and lighten up the
world

Fear: boredom or being boring

Strategy: play, make jokes, be funny

Gift: joy

Trap: frittering away one's life



https://www.slideshare.net/EmilyBennett/archetype-overview-from-the-hero-and-the-outlaw

-t

it can happen’

the Magician

Core Desire: Knowledge of the

fundamental laws of how the world or universe
works

Goal: make dreams come true

Fear: unanticipated negative consequences
Strategy: develop vision and live it

Gift: finding win-win outcomes

Trap: becoming manipulative

Dali | Galatea of the Spheres
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THE HERO'S JOURNEY
Joseph Campbell on His Life and Work

Margaret Pott HARTWELL

THE OUTLAW

Building Extraordinary Brands
Through the Power of Archetypes

Margaret Mack & Carol S. Pearson

with CHEN DESIGN ASSOCIATES

................
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Teacher

Joshua C.CHEN
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ALISON JAMES
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if you are: capable ofa.‘ B
it, will bring its owh .
answer. And you
choose that object to

concentrate upon
which will best focus
your consclousness”





https://medium.com/52-weeks-of-fashion/2-once-upon-a-runway-25f832650e24

ARCHETYPES IN
BRANDING
HARTWELL AND CHEN

Citizen // Advocate / Everyman / Networker /
Servant

Creator // Artist / Storyteller /Visionary /
Entrepreneur

Explorer // Adventurer / Generalist / Pioneer /
Seeker

Hero // Athlete / Liberator / Rescuer / Warrior
Innocent // Child / Dreamer / Idealist / Muse
Jester // Clown / Entertainer / Provocateur /
Shapeshifter

Lover // Companion / Hedonist / Matchmaker /
Romantic

Magician // Alchemist / Engineer / Innovator /
Sclentist

Rebel // Activist / Gambler / Maverick / Reformer

i vimeo



https://reflectionresearchfaqs.myblog.arts.ac.uk/

we empower our students and graduates to develop the wide

ranging qualities, experience and behaviours that prepare them
for the future and enable them to develop and sustain a rewarding
professional life.

T he framework demonstrates how, through our curriculum,

It articulates what we do well currently through surfacing good
practice, ensures students understand they access this learning
through the curriculum, and sets out an aspirational territory, in order
to help us to further improve.

Enterprise and employability is not new to the curriculum. Nor is it

a bolt-on. It is core to a creative education and to our practice at
UAL. However, translating enterprise and employability into student
learning can be complex. The framework provides a systematic
approach that supports curriculum making, and provides descriptors
that join enterprise and employability to benchmark a wide range of
curriculum delivery.

The framework sets out three groups
of attributes:

1 We will support our students to practice
and apply their learning in a variety of
Making situations inside the University, in the
things workplace and in the community. These
happen experiences will enable our students to

develop the following attributes:

Proactivity - the initiative, hard work
and passion required to make things happen
in society, in the community, and in

the workplace.

Enterprise - the mindset that takes
measured risks and that perceives and creates
opportunities, and the resourcefulness to
pursue these opportunities in an ethical and
sustainable way.

Agility - the ability to embrace rapid
change and retain an open mind.

2

Showcasing
abilities and
accomplishments
with others

Life-wide
learning

We will enable students to communicate
about themselves and their ideas and
develop their own narratives. They will
be open to receiving feedback, adapt to
different situations, demonstrating the
following attributes:

Communication - the skills needed
to present themselves, their work and their
ideas, to inspire others and respond

to feedback.

— the ability to collaborate
with others, create networks and develop
and contribute to communities of practice.

Storytelling - the ability tSgemonstrate
their unique talents, abilities and §xperiences
to others in an engaging manne

We will equip our students to thrive in
uncertain futures and navigate change
by developing the following attributes:

iasm to seek out
and build on

Curiosity - the enth
new perspectives, to creatéd
gsisting knowledge.

Self-efficacy - confide:
abilities, and the ability to respo
in various situations.

Resilience - the willingness to adapt and
remain motivated, overcome obstacles, and
deal with ambiguity, uncertainty, and rejection.
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ARCHETYPES IN REFLECTION :
AN EXPLORATORY STUDY
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“Archetypes are
complexes of
experience
that come upon
us like fate,
and their effects
are felt
in our most
personal life.”

C.GJUNG,
1959:50




